
Looking for a more efficient and effective way to convert abandoned shopping carts on your website into orders? A 
cart abandonment tool is the answer! This innovative revenue recovery software integrates with your existing  
eCommerce solution to track users who have abandoned their shopping carts and automatically sends them  
optimized email reminders to re-capture lost sales. With a cart abandonment tool and a winning marketing strategy 
in place, you can recover what would otherwise be lost sales. Once you have a cart abandonment tool in place, follow 
these steps to maximize your eCommerce revenue:

1. Set up a cart abandonment email sequence:
Implement an automated email sequence that triggers when a customer abandons their cart. Write compelling and 
personalized messages to remind customers about their pending purchase, and encourage them to return to your 
website.

2. Personalize messages based on customer data:
 

Use the data you’ve gathered on your customers’ browsing behavior and past interactions to personalize your emails. 
Address customers by their names, showcase the abandoned products, and offer relevant recommendations to  
establish a strong connection.
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3. Send the first email within an hour after abandonment:
 

Timing is crucial. Send the initial email promptly after the cart abandonment to catch customers while their interest is 
still fresh. This increases the chances of converting them into paying customers.

4. Offer incentives like discounts or free shipping:
 

Entice customers to complete their purchase by providing attractive incentives. Discounts, free shipping, or exclusive 
offers can create a sense of urgency and motivate customers to act quickly.



About Aktion: 
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Engineering & Construction, Distribution, and Manufacturing industries. For more than 40 years, the Infor Gold  
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5. Provide excellent customer support:
 

Make sure your customer support is easily accessible and responsive. Some customers abandon their carts due to 
unanswered questions or concerns. Offering excellent support can turn hesitant buyers into confident ones.

Together, a cart abandonment tool and these marketing tactics can help you significantly reduce cart abandonment 
rates and increase your chances of converting potential customers into loyal buyers.

6. Use retargeting ads to remind customers:
 

Combine cart abandonment emails with retargeting ads. As customers browse other websites or social media, display 
ads showcasing the abandoned products, reminding them of their interest and encouraging them to return.

7. Optimize the checkout process:
 

Review your website’s checkout process to ensure that it’s streamlined and user-friendly. Minimize the number of 
steps required and consider offering guest checkout options to reduce friction and make the process as smooth as 
possible.
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